
 

Position Description 
 

Date:  30 August 2023 

SECTION 1: POSITION IDENTIFICATION 

Position Title: Marketing Coordinator 

SECTION 2:  LEVEL OF RESPONSIBILITY 

Position responsible to:   General Manager Communications and Business Analytics 

Positions with direct responsibility to this position: Nil  

Classification Level: 5 

SECTION 3:  KEY RESPONSIBILITIES 

As a member of the Communications and Business Analytics team implement planned communication 
strategies that are in line with the business vision and strategic plan. 

Actively contribute to the branding, communication, and marketing of Rural Health West. 

Actively contribute to the development of a culture consistent with the values of 
Rural Health West. 

SECTION 4:  POSITION RELATIONSHIPS 

The applicant will work as a member of the Communications and Business Analytics team, 
responsible to the General Manager Communication and Business Analytics.  The team includes 
marketing, communications, advocacy, graphic design, data, and business analysts.  

SECTION 5:  STATEMENT OF DUTIES 

Marketing 
• Develop and implement advertising strategies, including digital campaigns, to meet organisational 

requirements. 
• Support program areas with advice and recommendations on appropriate and effective marketing 

plans. 
• Work with the Communications Officer to coordinate marketing efforts via Rural Health West 

communication platforms. 
• Coordinate and distribute monthly EDM and implement ongoing improvements to increase reach and 

engagement. 
• Manage website to support business needs of program areas, ensuring accuracy of information and 

keeping pace with changes in digital communication. Monitor and improve website traffic and activity. 
• Ensure all marketing activities are consistent with the Rural Health West brand and present a strong 

and positive image to members and external stakeholders. 



• Ensure the organisation conducts timely market research and coordinate and oversee this activity. 
Monitor and report on trends. 

• Participate in quarterly meetings with Rural Health West’s external digital agency and provide input 
and advice on current digital marketing campaigns. 

 
General Responsibilities 

 
• Collaborate with the General Manager Communications and Business Analytics in development 

strategic marketing activities.   
• Provide leave cover to other team members, if and when required. 
• Source and compile relevant information for reporting purposes both internal and external. 
• Other duties as required by Rural Health West. 

SECTION 6:  SELECTION CRITERIA 

Essential 

• Experience in developing and implementing marketing strategies, ideally in the for-purpose sector. 
• Expertise in digital advertising, including Google Ads, SEO, re-marketing and advertising on social 

media platforms. 
• Excellent copywriting skills. 
• Outstanding organisational skills with ability to multi-task and work without supervision. 
• Strong interpersonal skills with confidence to pitch ideas, provide advice and negotiate with internal 

clients. 
• Degree or qualification in marketing, mass communication or advertising. 
• Willingness to contribute to a positive workplace culture. 

 
Desirable 

• High level of computer literacy with knowledge of content management systems.  
• Experience in the use of Adobe Creative Suite (including PhotoShop, InDesign and Illustrator) 
• Have an interest in, or knowledge of, rural Western Australia 

SECTION 7:  APPOINTMENT FACTORS 

Some additional hours may be required during peak periods or weekend work if attending a Rural Health 
West events. 

SECTION 8:  RURAL HEALTH WEST’S VALUES 

Living our Values 

At Rural Health West we have four Values that define how we complete business and work with each 
other and our customers every day. To ensure that we are staying true to these values, we have 
described and agreed the behaviours that we expect staff to display every day.   

Community - we work hard to ensure rural communities have access to quality health services 

• We provide solutions and services that support and enable the communities we serve 
• We identify relationships and proactively work on building and nurturing them 
• We respect and value difference and appreciate the views and beliefs of others 
• We foster a culture in which people feel safe to discuss their views and opinions in a constructive 

manner  



Integrity – we do the right thing, always 

• We are consistent in all that we do  
• We complete all interactions with professionalism and respect  
• We listen, ask questions and make informed decisions  
 
Innovation – we embrace change and strive for improvement 

• We seek new opportunities and alternate solutions to achieve our vision 
• We are aware of and adapt to current events and trends that impact our sector and community 

 
Accountability – we value the trust placed in us by our customers, our partners and our funders 

• We embrace our vision, mission, objectives and values 
• We take full accountability for our development and always look for ways to improve our performance 
• We are proactive, individually and as a team, to deliver business results 
• We are risk aware and follow required policies and procedures 

SECTION 9:  CERTIFICATION 

The details contained in this document are an accurate statement of the duties, responsibilities and other 
requirements of the position. 

 

Signature:  ________________________________________ Date:  _________________________ 
                  General Manager Communications and Business Analytics 

 
Signature:  ________________________________________ Date:  _________________________ 
                                   Chief Executive Officer 

 

As occupant of the position, I have noted the statement of duties, responsibilities and other requirements 
as detailed in this document. 

 

Name: _____________________________________________________________________________ 

 

Signature:  ________________________________________ Date:  _________________________ 

 

Date appointed to this position:  _________________________________________________________ 
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